ITY.J834.R093.Topic1.1 - Media industry sectors and products
Worksheet: Build, Apply and Review
	Sectors of the media industry
	Products in the media industry

	· Traditional media
· film
· television
· radio
· print publishing
· New media
· computer games
· interactive media
· internet
· digital publishing

	· Video
· Audio
· Music
· Animation
· Special effects (SFX, VFX)
· Digital imaging and graphics
· Social media platforms/apps
· Digital games
· Comics and graphic novels
· Websites
· Multimedia
· eBooks
· AR/VR




	Keyword
	Media Industry Sectors

	Definition
	Media industry sectors are the different divisions or branches within the media industry that produce, distribute, and deliver content to audiences. Each sector focuses on a particular type of media, such as television, film, radio, publishing, gaming, or digital platforms. These sectors can overlap, but they are often studied or managed separately to understand their unique production processes, audiences, technologies, and business models.

	Synonyms
	Media branches, Media divisions, Media categories, Media segments, Media fields, Media industries, Media areas, Media sectors



	Keyword
	Media industry products

	Definition
	Media industry products are the final outputs or creations produced by different sectors of the media industry for consumption by audiences. These can take the form of physical items (like newspapers, magazines, DVDs) or digital/intangible outputs (such as films, TV shows, podcasts, video games, music tracks, websites, and social media content). Essentially, they are the content or commodities that result from media production processes and are distributed to inform, entertain, or engage audiences.

	Synonyms
	Media outputs, Media creations, Media content






1.1a Media industry sectors & productsSector


	Traditional media
	New media

	TV shows
Films
Radio
Print publishing (Newspaper, Books)

	Ebook
Streaming video
Streaming radio
Computer games
Websites 



products

· Traditional media is pre-internet/computers
· New media is usually accessible using computing devices & internet

1.1b Media industry product components
Task: Give a brief description of the following media industry product components…
	Video 
	

	Animation
	

	Music
	

	Audio
	

	Print 
	

	eBooks
	

	Special effects
	

	Visual effects
	

	Augmented reality
	

	Virtual reality
	

	Digital imaging/graphics
	

	Digital games
	

	Websites
	

	Comics/Graphic novels
	

	Multimedia products
	



Exam style questions
Task: Answer the following questions…
1 Explain the difference between traditional media and new media (2 marks)
2 State 3 examples of traditional media and 3 examples of new media (6 marks)
3 Describe what an eBook is (1 marks)
4 Describe the difference between augmented reality and virtual reality (2 marks)
Exam style scenario
The local road safety partnership is interested in creating a road safety campaign to be put on billboards near roads.
Task: Answer the following questions…
1 What media sector is a billboard in?
2 What media components might be included on a billboard?
The local road safety partnership is also interested in creating a radio advert for car drivers to hear whilst they are driving.
Task: Answer the following questions…
3 What media sector is a radio advert in?
4 What media components might be included in a radio advert?

