2.1d language and tone in media products
1. Formal Language
Definition:  
Formal language uses proper grammar, full sentences, and a serious or professional tone. It avoids slang or casual phrases.
Influence on Media Products:
· Builds trust and authority: Often used in newspapers, documentaries, corporate websites, or government adverts to make the product appear reliable and professional.
· Appeals to older or professional audiences: Helps match the expectations of audiences who expect information to be clear, respectful, and factual.
· Supports serious or informative messages: Used when the topic is important, such as health campaigns or political broadcasts.
Example:
A formal charity advert might say: "Your donation can help provide clean water to communities in need."

2. Informal Language
Definition:
Informal language is more casual and conversational. It may include slang, contractions, emojis, or personal phrases.
Influence on Media Products:
· Creates a friendly and relatable tone: Helps media products connect with younger or more relaxed audiences.
· Makes content feel more personal and engaging: Often used in social media posts, teen magazines, or entertainment websites.
· Encourages interaction and emotional connection: Makes the audience feel like they’re being spoken to directly.
Example:
A social media post for a brand might say: "We’re obsessed with this new look! What do you think?"


3. Tone of Language
Definition:
Tone is the overall attitude or feeling the language gives off—such as serious, humorous, friendly, angry, or persuasive.
Influence on Media Products:
· Shapes how the audience feels: The tone helps guide the emotional response—whether they should laugh, feel concerned, or take action.
· Supports the purpose of the product: For example, a persuasive tone is used in adverts, while a serious tone may be used in documentaries.
· Matches the brand or genre: A light, humorous tone suits entertainment media, while a respectful tone suits educational or news content.
Example:
· Humorous tone: A snack brand ad might say, “Warning: once you open the bag, there’s no going back!”
· Serious tone: A health campaign might say, “Smoking increases your risk of cancer. Don’t wait to quit.”

Task: Explain how the following influence media products
	Colour scheme
	Meaning

	Formal language
	

	Informal language
	

	Tone of language
	



Exam style questions
Task: Answer the following questions…
	Question 1: Short Answer (4 marks)

What is the difference between formal and informal language?
Give one example of each and explain how each might be used in a media product.

	

	Question 2: Medium Response (6 marks)

Explain how informal language can help a media product connect with its target audience. Use the BBC news website as an example.

	

	Question 3: Extended Response (8 marks)

Compare how formal and informal language are used in two different media products. In your answer, explain how the choice of language suits the purpose and target audience of each product.

You could refer to things like tone, vocabulary, or sentence style.

	

	Question: Extended Response (8 marks)

Explain how the tone of language used in a media product can influence the audience’s understanding or reaction.
Use examples from a media product you have studied (e.g., an advert, magazine article, website, or social media post).

In your answer, consider things like whether the tone is serious, humorous, persuasive, or friendly, and how that affects the audience.

	



