2.2a Client requirements and how they are defined
Task: Define the following keywords
	Keyword
	Definition

	Type of product
	

	Purpose
	

	Audience
	

	Client ethos
	

	Content
	

	Genre
	

	Style
	

	Theme
	

	Timescales
	



Task: Describe the following client brief formats
	Keyword
	Definition

	Commission
	

	Formal
	

	Informal
	

	Meeting/Discussion
	

	Negotiated
	

	Written
	



Exam style questions
Task: Answer the following questions…
	Which type of client brief typically involves a client approaching a media producer with a clear, pre-defined project and budget?
A. Informal brief
B. Commissioned brief
C. Negotiated brief
D. Meeting/discussion brief

	

	A short conversation in a coffee shop where a client describes their idea would most likely be an example of:
A. Formal brief
B. Informal brief
C. Commissioned brief
D. Written brief

	

	Define what is meant by a commissioned brief. Provide an example from a creative media project. (2 marks)

	

	Give three key features of a formal client brief. (3 marks)

	

	Explain the difference between a negotiated brief and a commissioned brief. (4 marks)

	

	A freelance graphic designer is approached by a local business to design a new logo. They sit down together to talk through the client’s ideas before anything is agreed.
· Identify the most likely format of the client brief in this situation.
· Describe how this format benefits both the client and the designer.
· Explain any potential drawbacks of this format.

	

	You are a media student working on a promotional video. You are given a written client brief by your teacher.

· Describe what information you would expect to find in the written brief.
· Explain how the written format might affect your understanding of the project compared to a meeting or discussion.
· Discuss the advantages and limitations of written briefs in a creative project.

	

	(10 marks)
Discuss the different formats of client briefs used in the creative industries. In your answer, you should:

· Identify at least four different types of briefs.
· Explain the features and purposes of each format.
· Compare the benefits and challenges of using different types of briefs when planning a media product.

	



