2.3a Categories of audience segmentation

Task: Define the following keywords
	Keyword
	Definition

	Age
	

	Gender
	

	Occupation
	

	Income
	

	Education
	

	Location
	

	Interests
	

	Lifestyle
	



Task: Describe how the following might influence a product’s design
	Keyword
	Definition

	Age
	

	Gender
	

	Occupation
	

	Income
	

	Education
	

	Location
	

	Interests
	

	Lifestyle
	





Exam style questions
Task: Answer the following questions…
Section A – Short Answer (2–4 marks each)
1. Define the term audience demographics and give two examples. (2)
2. Explain how age can influence the design of a media product, using an example. (4)
3. How might gender be considered when creating advertising campaigns? Give one example. (2)
4. Suggest one way a person’s location might affect the type of media they consume. (2)
5. Explain how income can influence the target audience for a streaming service. (4)

Section B – Longer Response (6–10 marks each)
6. Discuss how occupation and education level can affect the type of media products an audience is likely to engage with. Use examples from two different media sectors. (6)
7. Media producers often research their audiences’ lifestyles and interests before creating content. Explain why this is important, using one specific example. (8)
8. Analyse how income and lifestyle influence the design, price, and marketing of a media product such as a video game or a magazine. (10)

Section C – Scenario/Case Study (10–12 marks each)
9. A new music streaming app is being launched. Explain how age, interests, and lifestyle of the target audience should be considered when deciding on features, pricing, and advertising. (10)
10. A film company is producing a new superhero film aimed at teenagers. Analyse how age, gender, and location of the audience might influence the story, characters, and marketing campaign. (12)
11. A fashion magazine is redesigning its style to appeal to a professional audience with high incomes. Evaluate how occupation, income, and education would affect the choice of articles, imagery, and advertisers included. (12)
