2.4a Research methods, sources and types of data

	Primary research methods
	Secondary research sources
	Research data

	· focus groups
· interviews
· online surveys
· questionnaires

	· books and journals
· internet sites/research
· magazines and newspapers
· television

	· qualitative information
· quantitative information



Task: Define the following keywords
	Keyword
	Definition

	Primary research
	

	Secondary research sources
	

	Research data
	



Task: Describe what is meant by the following research methods 
	Keyword
	Definition

	Focus groups
	

	Interviews
	

	Online surveys
	

	Questionnaires
	

	Books and journals
	

	Internet sites/research
	

	Magazines and newspapers
	

	Television
	

	Qualitative information
	

	Quantitative information
	





Exam style questions
Task: Answer the following questions…
Section A – Short Answer (2–4 marks each)
1. Define the term primary research and give one example of how it could be used in the media industry. (2)
2. What is secondary research? Give two examples of sources a media company might use. (2)
3. Explain the difference between quantitative data and qualitative data. (4)
4. Identify one strength and one weakness of using focus groups as a research method. (2)
5. Explain why a television broadcaster might analyse audience ratings before launching a new programme. (4)

Section B – Longer Response (6–10 marks each)
6. Discuss how media producers can use both primary and secondary research to identify their target audience. Use examples from at least two media sectors. (6)
7. Explain the advantages and disadvantages of using quantitative methods such as surveys compared to qualitative methods such as interviews in media research. (8)
8. Analyse why reliable sources of data are important when planning a new media product. Use one example from film, television, or gaming. (10)

Section C – Scenario/Case Study (10–12 marks each)
9. A radio station wants to attract more teenage listeners. Explain which research methods they could use and what types of data they would need to gather. (10)
10. A film production company is planning a new science fiction movie. Evaluate how primary research, secondary research, quantitative and qualitative data could each help in making creative and financial decisions. (12)
11. A magazine publisher wants to understand why sales are falling. Analyse how they might use different sources of research (such as sales figures, social media comments, and focus groups) to gather useful data. (12)

