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Documents used to support ideas generation
	Exam specification
	

	Teaching content
	Breadth and depth

	· Mind map
· Digital
· hand drawn
· Mood board
· Digital
· Physical 
	To include:
· The purpose of work planning • Know the components of workplans
· The role of workplan components in work planning
· The advantages of using workplans
· How workplans are used to manage time, tasks, activities and resources for individuals and large teams



Mind Map definition:
A mind map is a visual diagram used to organise ideas and concepts around a central theme. In media production, it helps brainstorm, connect, and expand ideas for products such as films, adverts, games, or magazine articles. It shows relationships between ideas and can help develop creative content and project plans.
Examples in Media:
· Brainstorming storyline ideas for a film.
· Planning themes and sections of a magazine.
· Exploring possible characters and settings in a video game.
Synonyms / Alternative Terms:
· Idea map
· Concept map
· Spider diagram
· Brainstorm map
· Thought web
· Idea tree



Mood Board definition:
A mood board is a collection of images, colours, fonts, textures, and text used to visually communicate the intended style, look, or “feel” of a media product. In media, it is used during the planning stage to inspire creativity and ensure all team members share the same vision of the project’s aesthetic.
Examples in Media:
· Creating a board of colours, fonts, and fashion photos to guide the design of a magazine.
· Using film stills, lighting styles, and costumes to plan the atmosphere of a short film.
· Gathering screenshots, artwork, and textures for the design of a game environment.
Synonyms / Alternative Terms:
· Inspiration board
· Style board
· Concept board
· Visual collage
· Design board
· Idea board


Task: Exam style questions
Section A – Short Answer (2–4 marks each)
1. Define the term mind map and explain its purpose in media production. (2)
2. Define the term mood board and give one example of how it can be used. (2)
3. Identify two differences between a mind map and a mood board. (4)
4. Explain one way in which a mind map can support the development of a new media product. (4)
5. Give one reason why a mood board is useful in the pre-production stage of a film or magazine. (2)

Section B – Longer Response (6–8 marks each)
6. Discuss how mind maps help media producers generate and organise ideas during the planning phase. Use one example to support your answer. (6)
7. Explain how a mood board can help to ensure that a production team shares the same creative vision. Use examples from at least one media sector. (8)

Section C – Scenario/Case Study (10–12 marks each)
8. A games company is developing a new fantasy adventure game. Explain how a mind map could help the design team develop characters, settings, and story ideas. (10)
9. A fashion magazine is being launched for young adults. Analyse how a mood board could be used to influence decisions about colours, fonts, photography styles, and layout. (12)
10. A production company is planning a new music video. Evaluate the usefulness of both mind maps and mood boards in shaping the creative and stylistic direction of the video. (12)
