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Legal considerations to protect individuals
	Exam specification
	

	Teaching content
	Breadth and depth

	Privacy and permissions
· rights for recording images/taking photographs in public places
· permissions for recording images/taking
· photographs on private property
· permissions for publishing and commercial use of images and photographs taken
· harassment and invasion of privacy
Defamation
· libel
· slander
Data protection
· rights of data subjects in the collection, use and storage of personal data
	To include:
· The purpose of, and reasons for, each legal consideration
· What is required of media producers to comply with each legal consideration
· The impact on individuals and media producers of media producers using and publishing inaccurate personal information 
Does not include:
· Specific Acts of legislation


Privacy and Permissions
Definition:
In the media industry, privacy and permissions refer to the legal and ethical responsibility of media producers to respect individuals’ rights to control how their personal information, image, or work is used. Permissions must be obtained (e.g. consent forms, location releases, copyright clearance) before including people, places, or material in media products.
Examples in Media:
· Getting written consent before filming members of the public.
· Securing a location release before shooting in a private space.
· Requesting copyright permission to use music or images.
Synonyms / Alternative Terms:
· Consent and rights
· Authorisation
· Legal clearance
· Usage rights
· Release forms
· Access rights
Defamation
Definition:
Defamation in the media industry means publishing or broadcasting false information that damages a person’s or organisation’s reputation. It can take two forms: libel (written/recorded) and slander (spoken). Media companies must fact-check carefully to avoid legal action.
Examples in Media:
· A newspaper printing false claims about a celebrity.
· A TV programme suggesting untrue criminal behaviour.
· A blog post spreading damaging misinformation about a business.
Synonyms / Alternative Terms:
· Character assassination (informal)
· Libel (written/recorded form)
· Slander (spoken form)
· False accusation
· Misrepresentation
· Reputation damage

Data Protection
Definition:
In the media industry, data protection refers to the legal duty to handle personal data (such as names, emails, phone numbers, or payment details) securely, responsibly, and only for agreed purposes. In the UK, this is regulated under the Data Protection Act (2018) and GDPR.
Examples in Media:
· A streaming service protecting user login details.
· A marketing company keeping customer emails private.
· A production team safely storing audience survey responses.
Synonyms / Alternative Terms:
· Information security
· Personal data safeguarding
· Confidentiality
· Data privacy
· Information protection
· Data compliance

Task: Exam style questions
Section A – Short Answer (2–4 marks each)
1. Define the term privacy and permissions and give one example of how it applies in media production. (2)
2. What is defamation? Explain the difference between libel and slander. (4)
3. Identify two ways that media companies can ensure they follow data protection rules. (2)
4. Explain why it is important for filmmakers to obtain permissions before filming in a public or private location. (4)
5. Give one example of how defamation could occur in online media. (2)

Section B – Longer Response (6–8 marks each)
6. Discuss why privacy and permissions are important when using music, images, or video clips created by other people in media products. (6)
7. Explain the potential consequences for a media company if they publish defamatory content. Use examples to support your answer. (8)
8. Analyse how data protection laws affect the way media organisations collect and store audience information. (8)

Section C – Scenario/Case Study (10–12 marks each)
9. A documentary filmmaker is planning to interview members of the public about a controversial issue. Explain how privacy and permissions should be managed throughout production. (10)
10. A newspaper publishes a story accusing a local business of illegal activity, but the claims are untrue. Evaluate how this situation demonstrates issues of defamation and the possible legal consequences. (12)
11. A streaming platform collects user data such as names, ages, and viewing habits to recommend films. Analyse how data protection rules influence how this data can be used and stored. (12)
