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Intellectual property rights
	Exam specification
	

	Teaching content
	Breadth and depth

	Protecting intellectual property (IP)
· copyright
· ideas
· patents
· trademarks
Using copyrighted materials
· creative common licence(s)
· fair dealing
· permissions, fees and licences
· watermarks and symbols
	To include:
· Know what is meant by intellectual property
· The purpose of, and reasons for, legislation to protect intellectual property
· What is required of media producers to respect intellectual property rights
· How and when intellectual property can be protected
· The implications for media producers of using copyrighted materials without permission
Does not include:
· Specific Acts of legislation


Intellectual Property Rights (IPR)
Definition:
In the media industry, intellectual property rights are the legal rights that protect creative works, ideas, and inventions. They give the creator or owner control over how their work is used, distributed, and monetised. IPR ensures that original media content (like films, games, music, or designs) cannot be copied, reused, or sold without permission.
Examples in Media:
· A filmmaker owning the rights to their movie script.
· A designer holding rights to a company’s logo.
· A games studio protecting its characters and storylines.
Synonyms / Alternative Terms:
· IP rights
· Creative rights
· Ownership rights
· Legal rights to ideas
· Proprietary rights
· Rights of authorship
Copyright
Definition:
Copyright is a specific type of intellectual property right that automatically protects original creative works such as films, books, music, photography, and software. It gives the creator the exclusive right to reproduce, adapt, distribute, or perform the work, and prevents others from using it without permission.
Examples in Media:
· Copyright protecting the soundtrack of a film.
· A journalist’s article being protected from being copied and published elsewhere.
· Copyright on a TV programme format.
Synonyms / Alternative Terms:
· Creative rights
· Author’s rights
· Publication rights
· Legal protection of works
· Content ownership
· Reproduction rights
Key difference:
· Intellectual Property Rights (IPR) = the umbrella term covering all types of creative/idea protection (copyright, patents, trademarks, designs).
· Copyright = one specific type of IPR, protecting creative works like media content.

Patents
Definition:
In the media industry, patents protect new inventions, technologies, or processes. They give the inventor exclusive rights to make, use, or sell their invention for a set period of time. In media, patents often apply to software, production technologies, or broadcasting equipment, rather than creative content itself.
Examples in Media:
· A patented video compression technology.
· Special effects software protected by a patent.
· A new type of camera stabilisation system.
Synonyms / Alternative Terms:
· Invention rights
· Exclusive rights
· Innovation protection
· Proprietary technology rights

Trademarks
Definition:
A trademark is a legal protection for brand identifiers such as names, logos, slogans, or symbols that distinguish a media product or company. It prevents other companies from using similar branding that could cause confusion.
Examples in Media:
· The BBC logo.
· The Netflix wordmark and red “N” symbol.
· The “Marvel” logo for comics and films.
Synonyms / Alternative Terms:
· Brand mark
· Logo rights
· Brand identity protection
· Registered mark

Creative Commons Licences (CC)
Definition:
Creative Commons licences are a type of copyright licence that allow creators to give permission in advance for others to use their work under certain conditions. They are often used for online images, videos, music, or educational resources.
Examples in Media:
· A photographer licensing images for reuse with attribution.
· A soundtrack available under a non-commercial CC licence.
· Open educational videos shared under CC.
Synonyms / Alternative Terms:
· Open licence
· Public copyright licence
· Shared rights licence
· CC licence
Fair Dealing (UK term; similar to Fair Use in the US)
Definition:
Fair dealing allows limited use of copyrighted material without permission, if it is for specific purposes such as criticism, review, research, or news reporting. It must not harm the commercial value of the original work.
Examples in Media:
· A documentary showing short clips of a film for analysis.
· A news broadcast including a brief extract of a music video.
· A YouTuber reviewing a video game and showing gameplay footage.
Synonyms / Alternative Terms:
· Fair use (US equivalent)
· Limited use exception
· Legal exception
· Permitted use

Watermarks
Definition:
A watermark is a visible or invisible mark (text, logo, or digital code) embedded in media content to identify the creator, protect copyright, or prevent unauthorised use.
Examples in Media:
· A photographer adding a name/logo to online images.
· Stock photo websites overlaying watermarks on previews.
· Digital watermarks in video files to track piracy.
Synonyms / Alternative Terms:
· Digital stamp
· Ownership mark
· Copyright tag
· Security mark
· Signature overlay


Task: Exam style questions
Section A – Short Answer (2–4 marks each)
1. Define the term intellectual property rights and give one example. (2)
2. What is copyright? (2)
3. Explain the difference between intellectual property rights and copyright. (4)
4. Give one example of how copyright protects a media product. (2)
5. Why is it important for media companies to respect IPR when using music in adverts or films? (4)

Section B – Longer Response (6–8 marks each)
6. Discuss how copyright protects creative professionals in the media industry. Use one example to support your answer. (6)
7. Explain the possible consequences for a media company that uses another creator’s work without obtaining permission. (8)
8. Analyse how intellectual property rights encourage innovation and creativity in the media sector. (8)

Section C – Scenario/Case Study (10–12 marks each)
9. A film company wants to include a popular song in a new movie. Explain how copyright and permissions must be managed before the film is released. (10)
10. A games company discovers that another studio has copied their characters and storylines. Evaluate how intellectual property rights could be used to protect their work and what actions they might take. (12)
11. A YouTuber uses images and video clips from a TV show without permission. Analyse how copyright laws apply to this situation and what risks the YouTuber faces. (12)


Task: Exam style questions
Section A – Short Answer (2–4 marks each)
1. Define the term patent and give one example of how it might apply in the media industry. (2)
2. What is a trademark? Give one example from the media sector. (2)
3. Explain what a Creative Commons licence allows creators to do with their work. (4)
4. What is meant by fair dealing in the UK media industry? (2)
5. Explain why a photographer might place a watermark on their images. (2)

Section B – Longer Response (6–8 marks each)
6. Discuss how trademarks are used by media companies to protect their brand identity. Use examples to support your answer. (6)
7. Explain the advantages and disadvantages of using Creative Commons licences for creators and audiences. (8)
8. Analyse why fair dealing is important for journalists, reviewers, and documentary filmmakers. (8)

Section C – Scenario/Case Study (10–12 marks each)
9. A new video-sharing website wants to allow users to upload content that uses existing films and music. Explain how fair dealing and copyright laws would affect the platform’s policies. (10)
10. A media company is launching a new streaming service and wants to protect its name and logo. Evaluate how trademarks and watermarks could be used to safeguard its brand and content. (12)
11. An independent filmmaker wants to use background music and images from the internet in their short film. Analyse how Creative Commons licences, patents, and fair dealing would apply to their project. (12)

