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Distribution platforms and media to reach audiences
	Exam specification
	

	Teaching content
	Breadth and depth

	· Online
· apps
· multimedia
· web
· Physical platforms
· computer
· interactive tv
· kiosks
· mobile devices
· Physical media
· CD/DVD
· memory stick
· paper based
	To include:
· Know the characteristics of the types of platform and media used to deliver products to audiences
· The advantages and disadvantages of types of platform and media
· How the characteristics of platforms affect the selection of final product file formats in given scenarios



Distribution Platform
Definition:
A distribution platform is the method, channel, or system used to deliver media products to an audience. It refers to how content such as films, TV programmes, music, games, or online videos reaches consumers, whether physically (e.g., cinema, DVDs, magazines) or digitally (e.g., streaming services, websites, social media). The choice of distribution platform affects the size, type, and engagement of the audience.
Examples in Media:
· A film distributed via cinema release, DVD/Blu-ray, and Netflix.
· A game released on PlayStation, Xbox, and mobile app stores.
· A magazine available in print and as an online digital edition.
· Music distributed via Spotify, Apple Music, radio, and vinyl records.
Synonyms / Alternative Terms:
· Media channel
· Delivery platform
· Outlet
· Publishing platform
· Release channel
· Broadcast medium
· Distribution channel
Task: Exam style questions
Section A – Short Answer (2–4 marks each)
1. Define the term distribution platform and give one example. (2)
2. Identify two distribution platforms used for films. (2)
3. Explain how digital distribution platforms have changed the way audiences consume music. (4)
4. Give one advantage and one disadvantage of distributing a magazine through print compared to online. (4)

Section B – Longer Response (6–8 marks each)
5. Discuss how choosing the right distribution platform helps media producers reach their target audience. Use one example from film, TV, or gaming. (6)
6. Explain the differences between physical distribution (e.g., DVDs, print copies) and digital distribution (e.g., streaming, downloads). Give examples. (8)
7. Analyse how distribution platforms can affect the success of a media product. Use at least two different media sectors. (8)

Section C – Scenario/Case Study (10–12 marks each)
8. A new independent film is being released. Explain how different distribution platforms (cinema release, DVD, streaming) could be used to maximise its audience. (10)
9. A games developer is deciding whether to release their new game on console, PC, or mobile. Evaluate how distribution platform choices will affect the game’s reach, revenue, and audience engagement. (12)
10. A music artist wants to distribute their new album. Analyse the benefits and challenges of using both traditional (CDs, radio) and modern (Spotify, YouTube, social media) distribution platforms. (12)

