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	Questions

	· How style, content and layout are linked to the purpose
· Client requirements and how they are defined
· Audience demographics and segmentation
· Research methods, sources and types of data
· Media codes used to convey meaning, create impact and/or engage audiences

	Topic Overview

	In this topic we will learn about how factors influence product design.

	Content Overview

	2.1 How style, content and layout are linked to the purpose
· Purpose
· advertise/promote
· educate
· entertain
· inform
· influence
· Style, content and layout
· colour
· conventions of genre
· formal/informal language
· positioning of elements
· style of audio representation
· style of visual representation
· tone of language

	2.2 Client requirements and how they are defined
· Client requirements
· type of product
· purpose
· audience
· client ethos
· content
· genre
· style
· theme
· timescales
· Client brief formats
· commission
· formal
· informal
· meeting/discussion
· negotiated
· written

	2.3 Audience demographics and segmentation
· Categories of audience segmentation
· Age
· Gender
· Occupation
· Income
· Education
· Location
· Interests
· Lifestyle
	2.4 Research methods, sources and types of data
· Primary research methods
· focus groups
· interviews
· online surveys
· questionnaires
· Secondary research sources
· books and journals
· internet sites/research
· magazines and newspapers
· television
· Research data
· qualitative information
· quantitative information

	2.5 Media codes used to convey meaning, create impact and/or engage audiences
· Media codes
· Technical
· Symbolic
· Written
· Ways that meaning, impact and/or engagement are created using
· Animations
· Audio
· dialogue
· music genre
· silence
· sound effects
· vocal intonation
· Camera techniques
· angles
· shots
· movement
· Colour
· Graphics
· Interactivity
· Lighting
· intensity/levels
· position
· Mise-en-scene
· Movement
· Transitions
· Typography
· emphasis
· font size
· font types
	





	Keywords
	Definition

	Purpose
	The reason for which something is done, created, or exists.

	Colour
	The property of an object or light that is determined by the way it reflects, emits, or transmits light, and how that light is perceived by the human eye.

	Style
	A distinctive way of doing, expressing, creating, or presenting something.

	Tone of language
	the attitude, mood, or emotional quality that a writer or speaker conveys through their choice of words, sentence structure, and style.

	Client brief
	A document or statement provided by a client that outlines their needs, goals, expectations, and requirements for a project or service.

	audience demographic
	The statistical characteristics of a specific group of people who are the target or actual viewers, readers, or users of a product, service, or message.

	research methods
	Systematic techniques or procedures used to collect, analyse, and interpret data to answer questions, test hypotheses, or solve problems.

	Media codes
	Media codes are the visual, auditory, or written signs and techniques used in media texts (like films, ads, TV shows, or magazines) to convey meaning, create messages, and influence audiences.

	Camera techniques
	Camera techniques are the various methods and styles used by filmmakers or photographers to capture images or footage, influencing how a scene is perceived by the audience.

	Mise-en-scène
(Placing on stage)
	Mise-en-scène is a French term meaning "placing on stage," referring to everything that appears in front of the camera in a film or scene — including setting, lighting, costume, makeup, props, and actors’ positioning and movement.

	Interactivity
	In the media industry, interactivity refers to the ways in which audiences can actively participate in, influence, or engage with a media product rather than simply consuming it passively. This can include making choices, giving feedback, customising content, or communicating with producers and other users. Interactivity has become increasingly important in digital and online media, where audiences expect two-way communication and personalised experiences.



