R093 30-minute revision worksheets - answer guide
Cambridge Nationals Creative iMedia R093
Worksheet 1: The media industry, purpose and audience
Total: 28 marks
	Q
	Marks
	Indicative answer / marking points

	1
	2
	Any two traditional sectors: film, television, radio, print publishing.

	2
	2
	Any two new media sectors: computer games, interactive media, internet, digital publishing.

	3
	4
	Podcast episode = audio/radio; AR museum guide = AR/VR or interactive media; printed magazine = print publishing; digital game trailer = computer games/new media/video. Award 1 per valid match.

	4
	2
	(a) Copywriter. (b) Camera operator. Award 1 each.

	5
	2
	Any two from: 13-16 target audience, social media advert, short vertical video, fun/energetic/healthy tone, limited budget, three-week deadline, school sports clubs route, green/blue brand colours.

	6
	3
	Award up to 3 for a developed answer. Example: BrightBite should use bright colours, energetic imagery and informal language because 13-16-year-olds are more likely to respond to quick, visual and social-media-friendly content; this helps the product feel fun and relevant.

	7
	4
	Content creator: plans/creates suitable posts, captions or video ideas for the social platform and audience. Graphic designer: creates visual assets such as layout, typography, image treatment and brand colours. Award for contribution plus scenario link.

	8
	4
	Award 2 marks per explained media code. Examples: colour - green/blue can connote health/freshness and reinforce the brand; typography - bold informal fonts can feel energetic; imagery - young people/sport/smoothies connects to audience interests; audio - upbeat music supports a fun tone; layout - vertical format suits mobile social media.

	9
	5
	Indicative points: purpose is to advertise/promote the drink, so content should persuade and show benefits; audience is 13-16, so style should be youthful, fast and suitable for social media; budget/deadline may restrict filming locations/assets; school sports club route suggests sports/healthy messaging. Top answers discuss more than one influence and end with a clear judgement that audience and purpose guide most design decisions.





Worksheet 2: Pre-production planning, documents and legal issues
Total: 30 marks
	Q
	Marks
	Indicative answer / marking points

	1
	2
	A workplan is a planning document/schedule that organises phases, tasks, timings, milestones, resources and responsibilities for a project.

	2
	3
	Any three valid components: phases, tasks, activities, workflow, timescales, milestones, contingencies, resources, hardware, people, software.

	3
	5
	Mood board = collects style/theme/colour/visual inspiration. Storyboard = plans shot sequence for video/animation. Wireframe = plans screen/web layout and navigation. Asset log = records assets, sources, permissions and file details. Risk assessment = identifies hazards and control measures.

	4
	4
	Ideas-generation document: mind map or mood board; useful for exploring content, style, themes, colours or ideas with the client. Planning/design document: storyboard, wireframe, script, flow chart, visualisation diagram or asset log; useful for planning shots/pages/navigation/assets before production. Award for recommendation plus justification linked to museum website/video.

	5
	3
	An asset log records each image, audio file, font, video clip or graphic, where it came from, ownership/licence, permission status and intended use. This helps avoid unlicensed copyright use and supports proof of permissions.

	6
	4
	Photos of children: privacy, consent/permission for taking and publishing images, especially for commercial/promotion use. Music: copyright/IP, licence/fees/Creative Commons terms, permission to use. Award for legal consideration plus what the team should do.

	7
	3
	Relevant examples: ASA regulates advertising claims; Ofcom regulates broadcast/communications content; BBFC classifies film/video content; PEGI classifies games. Award for body plus accurate role and link where plausible.

	8
	3
	A location recce checks practical issues such as lighting, access, sound, space, power, permissions and hazards before filming. A risk assessment identifies risks and actions to reduce them, preventing delays, accidents and poor footage.

	9
	3
	Valid contingency with reason: backup filming date in case museum/gallery is unavailable; alternative royalty-free music if licence is rejected; spare camera/battery; extra time for client feedback; backup web developer if absent. Award for contingency plus link to project risk.





Worksheet 3: Distribution, file formats and extended responses
Total: 30 marks
	Q
	Marks
	Indicative answer / marking points

	1
	2
	DPI/PPI refers to image resolution/detail. DPI is often used for printed output and PPI for pixels per inch on screen. Higher values usually mean more detail/quality but larger file sizes.

	2
	4
	Raster/bitmap images are made from pixels and can lose quality when enlarged; suitable for photos. Vector graphics are made from paths/shapes and can scale without losing quality; suitable for logos/icons. Award up to 2 per type.

	3
	4
	Lossy compression permanently removes some data to reduce file size, which can reduce quality. Lossless compression reduces file size without permanently losing original data, so quality can be restored. Award 2 marks per definition.

	4
	2
	Audio quality: sample rate or bit depth. Moving image quality: frame rate or resolution. Award 1 each.

	5
	3
	A vector format/type is best for the sponsor logo because it can be scaled for posters, web banners and mobile screens without pixelation, keeping the logo sharp. Also usually smaller for simple logos.

	6
	4
	Printed A3 poster should use high print resolution/DPI and appropriate pixel dimensions so it remains sharp at physical size. Instagram story should use screen/mobile dimensions and does not need print DPI; oversized files may slow uploading/loading. Award for both media and impact.

	7
	4
	Trailer/podcast should usually use compressed formats for online/mobile distribution to reduce file size and improve download/streaming. Lossy compression may be acceptable if quality remains professional, but too much compression can cause artefacts, muffled audio or poor video. Award for compression choice plus quality/loading impact.

	8
	4
	Online distribution: reaches 16-24 audience quickly, shareable, measurable and suited to mobile, but relies on signal/data, device compatibility and file sizes. Paper-based distribution: useful on-site or locally and not dependent on signal, but less interactive, harder to update/share and may have printing costs. Award balanced comparison.

	9
	3
	Strong judgement: use mainly online/mobile distribution with compressed trailer, Instagram story and web banner, supported by a printed A3 poster on-site/local areas. This balances audience reach and speed with offline visibility where signal is poor. Award for recommendation, scenario links and justification.



Source basis: current Cambridge OCR Creative iMedia J834/R093 specification and public R093 assessment guidance. Original questions; not official assessment material.
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